
Research & Trends
2 0 2 5  I M P L I C AT I O N S



Create interest and help more families commit to 
Destin-Fort Walton Beach during their inspiration and research phase. 

Drive more quality volume by remarketing to “intenders”, testing new 
markets and promoting new products.

Two-Year Strategy
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H I G H  E N E R G Y  C O S T S  A N D  
C O S T  O F  L I V I N G

W E AT H E R  V O L AT I L I T Y E L E C T I O N  Y E A R

Global Trends
I M P L I C AT I O N S  F O R  2 0 2 4  A N D  2 0 2 5
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T R AV E L  I S  A  R I G H T
M O R E  C O M P A R I S O N  

S H O P P I N G
K I D S  I N F L U E N C E  

D E C I S I O N

Travel Trends
I M P L I C AT I O N S  F O R  2 0 2 4  A N D  2 0 2 5
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C A N A D I A N  P E R C E P T I O N 6 - W E E K  S P R I N G  B R E A K
P L A N N I N G  H A S  

C H A N G E D

Travel Trends
I M P L I C AT I O N S  F O R  2 0 2 4  A N D  2 0 2 5
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46% condo + 10% single family 

Lodging Landscape

878 units (5%) North Okaloosa

16,339 total units

Hotel inventory has grown to 43%
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Copyright Key Data, LLC 2025
Created: 3/4/25 12:03 PM

Data Source: Hotel (Direct) | VR (Direct)
Market(s):  Okaloosa - FL

Filter(s): none

Lodging Landscape
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Copyright Key Data, LLC 2025
Created: 3/4/25 12:03 PM

Data Source: Hotel (Direct) | VR (Direct)
Market(s):  Okaloosa - FL

Filter(s): none

Lodging Landscape
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Lodging Landscape

Copyright Key Data, LLC 2025
Created: 3/4/25 12:03 PM

Data Source: Hotel (Direct) | VR (Direct)
Market(s):  Okaloosa - FL

Filter(s): none
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Lodging Landscape

Copyright Key Data, LLC 2025
Created: 3/4/25 17:03 PM

Data Source: VR (Direct)
Market(s):  Okaloosa - FL

Filter(s): none



19% growth in non-summer visitation 

Tourism Growth

$2.2 billion in direct visitor spend

Seen Little Adventures?  
More likely to come twice - once in summer 

and once in spring or fall



We get kids outside 
on the water to give 
their adventurous 
side room to grow.
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destinfwb.com
1 8 8 % 1 6 0 0 % 8 6 0 %

key commitment pages: 

• Increase in page 

views 

• Increase in events 

taken 

http://destinfwb.com
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destinfwb.com

Where to Stay: 

23,594 views 

54% increase YOY

http://destinfwb.com
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destinfwb.com

Influencer and Scout 

Tips throughout site to 

add credibility and proof. 

http://destinfwb.com
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Tripadvisor

https://www.tripadvisor.com/InformationCenter-e3G1IWQz3dja6TKVB4SHgNl
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Scouts: online and in person
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D E S T I N F W B . C O M / R E E L - T I M E /



  RESOURCES 

Web URLS 
destinfwb.com
adventuredfwb.com
destinfwb.com/reel-time
northwestfloridabeaches.com
meetindestinfwb.com

Okaloosa Bed-Tax Collection Reporting  
okaloosaclerk.com/board-services/tourist-development-tax
Click Tourist Tax Collection Report on bottom of page – click through tabs 

Email Contacts
Marketing@destinfwb.com (Marketing Team)
littleadventures@destinfwb.com (Destination Stewardship)

Social Media Handles
Destin-Fort Walton Beach: IG: destinfwb / FB: Visit Destin-Fort Walton Beach 
Meetings + Events: IG: Meetindestinfwb / FB: Meet In Destin-Fort Walton Beach 

http://www.destinfwb.com/
https://www.adventuredfwb.com/
https://www.destinfwb.com/reel-time/
https://northwestfloridabeaches.com/
https://www.destinfwb.com/meetings-and-events/
https://okaloosaclerk.com/board-services/tourist-development-tax/
mailto:Marketing@destinfwb.com
mailto:littleadventures@destinfwb.com
https://www.instagram.com/destinfwb/
https://www.facebook.com/DestinFWB
https://www.instagram.com/meetindestinfwb/
https://www.facebook.com/meetindestinfwb/


  Q+A 
Q: 08:38:17     What are key feeder markets?  Drive markets vs fly markets?
Q: 08:40:27    Media Buying Trends?
A: Time -  54:40
Q: 08:40:58    Lodging/STR ADR vs Occupancy Trends: past/present, and future forecasting
A: Time - 38:15
Q: 09:07:20     What is the county-wide lodging room/unit inventory increase YoY?
A: 32:01
Q:09:11:52       Does this include Airbnb VRBO? 
A: Yes
Q: 09:17:31     Partners can always access the VISIT FLORIDA Data Dashboard to compare Okaloosa metrics to regional and statewide Occupancy and ADR reporting on
visitflorida.org.
Q: 09:39:18     I have a concern over visitor satisfaction as well as residents as it relates to workforce housing availability and affordable living. Over the past year I have
engaged with many of our local employees in restaurants and tourism casually collecting data and I am concerned for the trends I see in this area.  The dangerous and long
commutes are increasingly a topic I hear about and service (especially in restaurants) is often impacted by staff unable to get to work on time due to traffic and accidents
along their long commutes. 
A: Time - 1:30: 44
Q: 09:39:52 : What is the name of the guide and is it brochure rack size?
A: 09:42:32 : This year it is a beautiful magazine style - we will send information once the new guide is out if you would like to provide to your guests. It is our official
visitor guide for Destin-Fort Walton
Q: 09:48:04  Do you have targeted emails where you highlight the partners and their offerings? 
A: Strategy to come
Q: 09:48:36  How do you share information with the Scouts on your property's events?
A: Time 1:18:00
Q: 09:59:33  : Minimum age for beach scouts?
A: 09:59:42 : 16
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